SRER

B #8:1500752 1992
BB #F&:yanchao@cmm86.com

JB353E: 135 9027 9724
BB #F&:shiyunfei@cmma86.com

FE#§:134 2298 5539
BB #$8:luaimei@cmm86.com

SMERFR

M3Ziz:135 0227 3571
BB #&H:yewenyuan@cmm86.com

7% EaRREE: CMMEEFEIE:

7% Exhibition photo live broadcast CMM exhibition official media

CRE .

ﬁg é A b CMMRE RSB CMME B 2RS
[B] &

i
PR 17

REP—PEATNE EER—A ARER—

& {$:1355629 1300
BB #f8:fanwei@cmm86.com

Ee%:158 12532232
B #&:huangjinhua@cmm86.com

H #:13925510120
BE #&:tianbin@cmm86.com

BIAEE

JEREE:170 9020 7772
BB #E:cmm86@cmm86.com

E7R4:180 3857 4386
BB #&:guansenhua@cmm86.com

4R4$8148:153 6096 8289
BB #:zjl@cmm86.com

E%08B:132 0234 0413
BB #E:qzm@cmm86.com

CMMHE FiliE B fh&E R R

CHINA ELECTRONIC MANUFACTURING AUTOMATION & RESOURCES EXHIBITION

r HEFHIET RERENRE

E2Ys]

RERRIZFPRANT

HUIZHIXIE EXHIBITIONCO.,

LTD.

RERS

Post- Exhibition report

> ABFHIET EBEHNRS




EBERS

Post - Exhibition report

“CMME” , 2HREREEIEE~IEPIHENL. FIERIR.
mERA., THRXR. 3EMH. SHeil. ERURAFER, Uik
REBFII EE6EHISHERENE LNZRTR.

2022£¢E6823-25H, EARBCMMEBFEES-I"'EMREIREY
DESHE.

5 300+ MBBFHETLRER 2800 + ELMRK, HEES
HfEHRE!

RIS TR BatiER S e P R
23000 3¢ 28361 A2 5000 i 300+ 4+

444



=

IREE ST

The audience Audience data analysis
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Famous brand exhibitors gathered The whole line of real machine show unmanned workshop
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Professional purchasing team
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The exhibitors to evaluate
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The exhibition advantage The exhibition publicity
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